PLENTIFUL FREE OFF-STREET
NG

KIZUKI e EUROPEAN
ROADRUNNER e e E{ % HAND & STONE WAX
men & Izakay L O ST CENTER'

SHOPPING CENTER

LOCATION W Burnside St & NW 23rd Ave, Portland, Oregon

AVAILABLE SPACE 1,500 SF to approx 4,627 SF

RENTAL RATE Call for details

HIGHLIGHTS « Historic grocery anchored center at the foot of the city’s most affluent neighborhoods.

* Prominent retail spaces with visibility to Burnside and windows overlooking the
NW 23rd shopping corridor.

* Located in the heart of the urban Uptown District and recognized as Oregon’s first
shopping center. Uptown connects Portland’s urban core with the affluent West Hills.

e Uptown is the only center in the area offering plentiful and convenient off-street
customer parking.

¢ Daily needs grocery with upscale restaurants and apparel. Health, beauty, food, and
home categories excel in this trade area.

TRAFFIC COUNTS  w Burnside St - 24,256 ADT ('25) | NW 23rd Ave - 9,420 ADT ('25)

J E FF O I_SO N | jeff@cra-nw.com Commercial Realty Advisors NW LLC

15350 SW Sequoia Pkwy, Suite 198

KELL' MAKS | kelli@cra-nw.com Portland, Oregon 97224

WWW.Cra-nw.com

5082740211 Licensed brokers in Oregon & Washington

The information herein has been obtained from sources we deem reliable. We do not, however, guarantee its accuracy. All information should be verified prior to purchase/leasing.
View the Real Estate Agency Pamphlet by visiting our website, www.cra-nw.com/home/agency-disclosure.html. CRA PRINTS WITH 30% POST-CONSUMER, RECYCLED-CONTENT MATERIAL.




RENDERINGS

UPTOWN

SHOPPING CENTER
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KEY PLAN

NOT TO SCALE

FINISHES:

(E) EXTERIOR CEMENT PLASTER
(E) FOAM CORNICE

(N) FOAM TRIM

(N) FABRIC AWNING (E) STRUCTURE
(N) FURRED WALL

(N) BRICK VENEER

(N) WOOD SLATS

(E) AREATO REMAIN. N.AP.

(E) LIGHT FIXTURE

(E) ALUMINUM STOREFRONT

The information contained herein has been obtained from sources Commercial Realty Advisors NW LLC deems reliable. We have no reason to doubt its accuracy, but Commercial Realty Advisors NW LLC does not guarantee the information. The prospective buyer or tenant should carefully verify all information obtained herein.

COLORS:

SW7757 “"HIGH REFLECTIVE WHITE”
BY: SHERWIN WILLIAMS

SW7516 “KESTREL WHITE”
BY: SHERWIN WILLIAMS
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SW6002 "ESSENTIAL GRAY”
BY: SHERWIN WILLIAMS
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SW6258 “TRICORN BLACK”
BY: SHERWIN WILLIAMS

SW9178 “IN THE NAVY”
BY: SHERWIN WILLIAMS
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BLACK SKU 4608-0000
BY: SUNBRELLA
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THIN BRICK "ENGLISH ESTATE”
BY: BRICKIT
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IPE SHIPLAP SIDING
BY: ADVANTAGE LUMBER
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UPTOWN

RENDERINGS SHOPPING CENTER
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KEY PLAN @
NOT TO SCALE

EQI - il FINISHES:

(E) EXTERIOR CEMENT PLASTER

"_FIRST REPUBLIC HAND & STORE S/a HaE HAKD & STORE SEA ~ POSTALANNEX

27-3"WX 10" D
= MAX HEIGHT : +/- 13"-8"
MIN HEIGHT : +/- 5-6'

(E) FOAM CORNICE

(N) FOAM TRIM
2"X47X14'-9"(H)
(N) FABRIG AWNING (E) STRUGTURE

|
PTO PO ROPEA A R PTO PAPER OR HOME & STATIONER 2"X4" BACK SUP*ORT
{N) FURRED WALL

(N) BRICK VENEER
2"-3'WX10"D
MAX HEIGHT : +/- 28’-5"
MIN HEIGHT : +/-3’
=IF

(N) WOOD SLATS

(E) AREATO REMAIN. N.A.P.

EAST ELEVATION
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(E) LIGHT FIXTURE
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(E) ALUMINUM STOREFRONT

COLORS:

SW7757 "HIGH REFLECTIVE WHITE”
BY: SHERWIN WILLIAMS

SW7516 “KESTREL WHITE”
BY: SHERWIN WILLIAMS

=] [2]

. WFGN. Title  WFG National Title

SW6002 “ESSENTIAL GRAY”
BY: SHERWIN WILLIAMS

[o]

SW6258 “TRICORN BLACK”
BY: SHERWIN WILLIAMS

PHIL'S MEAT IMARKET  pevis wine

SW9178 “IN THE NAVY”
BY: SHERWIN WILLIAMS

‘ o -
ROAD RUNNER sorrs "KIZUKI || Ramen & (0008

BLACK SKU 4608-0000
BY: SUNBRELLA

THIN BRICK “ENGLISH ESTATE"
BY: BRICK IT

TR

IPE SHIPLAP SIDING
BY: ADVANTAGE LUMBER

] [ [ [ [

EAST ELEVATION (cont.)

The information contained herein has been obtained from sources Commercial Realty Advisors NW LLC deems reliable. We have no reason to doubt its accuracy, but Commercial Realty Advisors NW LLC does not guarantee the information. The prospective buyer or tenant should carefully verify all information obtained herein.



UPTOWN
SHOPPING C DOWNTOWN PORTLAND’S ONLY GROCERY ANCHORED SHOPPING CENTER
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UPTOWN
NGNS DOWNTOWN PORTLAND'S ONLY GROCERY ANCHORED SHOPPING CENTER

PLENTIFUL OFF-STREET
FREE CUSTOMER PARKING

CENTRAL BUSINESS DISTRICT
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UPTOWN
SITE PLANS SHOPPING CENTER

[ — PLENTIFUL OFF-STREET
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UPTOWN

DEMOGRAPHIC SUMMARY SHOPPING CENTER
Source: Regis - SitesUSA (2025) 1 MILE 3 MILE 5 MILE
Estimated Population 2025 46,189 164,212 420,759
164,212

Projected Population 2030 47,312 165,160 415,869 Estimated 2025 Population
Estimated Households 26,931 86,308 199,141 3 MILE RADIUS
Average HH Income $127,659  $139,791  $149,938 $
Median Age 38.3 38.6 39.0 139’791

: : : Average Household Income
Total Businesses 4,967 20,032 36,740 3 MILE RADIUS
Daytime Demographics 16+ 54,889 249,099 419,624

(30 NORTH PORTLAND .
Portland
5 mi radius International
Airport
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Summary Profile COMMERCIAL
2010-2020 Census, 2025 Estimates with 2030 Projections REALTY ADVISORS
Calculated using Weighted Block Centroid from Block Groups NORTHWEST LLC

Lat/Lon: 45.5243/-122.7002

Uptown Shopping Center 3 mi 5 mi

Portland, OR 97210 radius radius
Population
2025 Estimated Population 46,189 164,212 420,759
2030 Projected Population 47,312 165,160 415,869
2020 Census Population 37,402 147,222 411,052
2010 Census Population 30,397 117,350 355,566
Projected Annual Growth 2025 to 2030 0.5% 0.1% -0.2%
Historical Annual Growth 2010 to 2025 3.5% 2.7% 1.2%
2025 Median Age 38.3 38.6 39.0
Households
2025 Estimated Households 26,931 86,308 199,141
2030 Projected Households 27,831 88,489 199,568
2020 Census Households 24,351 80,157 192,837
2010 Census Households 19,428 62,196 164,241
Projected Annual Growth 2025 to 2030 0.7% 0.5% -
Historical Annual Growth 2010 to 2025 2.6% 2.6% 1.4%

Race and Ethnicity

2025 Estimated White 74.4% 74.1% 75.1%
2025 Estimated Black or African American 4.8% 6.0% 5.3%
2025 Estimated Asian or Pacific Islander 9.0% 7.4% 7.3%
2025 Estimated American Indian or Native Alaskan 0.7% 0.8% 0.7%
2025 Estimated Other Races 11.1% 11.6% 11.6%
2025 Estimated Hispanic 10.5% 10.4% 10.3%
Income

2025 Estimated Average Household Income $127,659 $139,791 $149,938
2025 Estimated Median Household Income $86,911 $98,577 $111,626
2025 Estimated Per Capita Income 74,764 $73,903 $71,278
Education (Age 25+)

2025 Estimated Elementary (Grade Level O to 8) 2.2% 1.4% 1.5%
2025 Estimated Some High School (Grade Level 9 to 11) 1.6% 2.4% 2.3%
2025 Estimated High School Graduate 8.5% 10.3% 10.1%
2025 Estimated Some College 14.4% 15.6% 16.0%
2025 Estimated Associates Degree Only 5.7% 5.1% 5.7%
2025 Estimated Bachelors Degree Only 37.5% 36.9% 37.8%
2025 Estimated Graduate Degree 30.1% 28.3% 26.7%
Business

2025 Estimated Total Businesses 4,967 20,032 36,740
2025 Estimated Total Employees 41,778 200,830 302,768
2025 Estimated Employee Population per Business 8.4 10.0 8.2
2025 Estimated Residential Population per Business 9.3 8.2 11.5

©2025, Sites USA, Chandler, Arizona, 480-491-1112 Demographic Source: Applied Geographic Solutions 5/2025, TIGER Geography - RS1

This report was produced using data from private and government sources deemed to be reliable. The information herein is provided without representation or warranty. page 10f 1



COMMERCIAL
REALTY ADVISORS
NORTHWEST LLC

Licensed brokers in Oregon & Washington

Q 15350 SW Sequoia Parkway, Suite 198 < Portland, Oregon 97224
CJ www.cranw.com  .J 503.274.0211

The information herein has been obtained from sources we deem reliable. We do not, however, guarantee its accuracy.
All information should be verified prior to purchase/leasing. View the Real Estate Agency Pamphlet by visiting our website,
www.cra-nw.com/hom ncy-disclosure.html. CRA PRINTS WITH 30% POST-CONSUMER, RECYCLED-CONTENT MATERIAL.




